
BUSINESS CLUB
The Business Club is intended to arouse the interest of the 

student body in current business trends and opportunities. 
Membership is not confined to the Business Division. Any 
student may join who is interested in pursuing a career in the 
world of modern business, and wishes to prepare for that career 
by working closely with experienced businessmen qualified in 
advice and training. Begular meetings and practice sessions are 
highlighted by guest speakers and informal group discussions.

PATRICK RUSSO 
President

Professor Robert Rich addresses the 
club’s second meeting, discussing plans 
for proposed field trips to outstanding 
business firms.

President Pat Russo explains the con­
ditions necessary for a student to 
participate in the internship program 
to Tim Courtney, Don Grennon and 
Joe Shelley.

A special meeting was called during 
which members of the club recounted 
their experiences during the internship 
training.



ALAN WEATHERWAX 
President

ST. BONAVENTURE 
PHILOSOPHICAL 

SOCIETY

Carefully choosing his words, Doctor 
Carpino continues on a point made during 
one of his many lectures given on 
Communism.

A1 Weatherwax, Tom Russo and Frank 
Fallon smilingly listen as Doctor Carpino 
refutes an argument advanced by the club 
members.

The St. Bonaventure Philosophical 
Society stimulates interest in the basic 
principles of contemporary philosoph­
ical thought. Classical and medieval 
philosophers are also studied in the 
light of their application to modern 
problems and their influence on cur­
rent thought.

Weekly lectures by the moderator 
acquaint the members and interested 
students with the philosophical 
foundations of Communism, and serve 
to eradicate many misconceptions 
concerning its basic tenets.


