
H ealth Promotion is the pursuit of wellbeing through habits like good nutrition, fitness and 
EXERCISE, STRESS MANAGEMENT, AND LEISURE ACTIVITIES. M O R E  THAN JUST MODERATING OR ELIMINATING 

POTENTIALLY RISKY BEHAVIOR, HEALTH PROMOTION EMPHASIZES PERSONAL DECISIONS AND BEHAVIORAL 

choices. T hrough instruction in needs assessment, program planning, and implementation 
AND EVALUATION, HEALTH PROMOTION MAJORS AT St . FRANCIS COLLEGE GAIN THE SKILLS THEY NEED TO 

HELP OTHERS LIVE LONG AND HEALTHY LIVES. T he “ FREE ELECTIVES” FLEXIBILITY OF THE PROGRAM ALLOWS 

STUDENTS TO CUSTOMIZE THEIR STUDIES OR ENHANCE THEIR HEALTH PROM OTION &  SCIENCES DEGREE WITH 

OTHER MINORS AND MAJORS LIKE PSYCHOLOGY OR SPORTS MANAGEMENT, BETTER PREPARING THEM FOR 

GRADUATE SCHOOL OR THEIR CAREER.

H istory majors at St . Francis C ollege learn how  historical causation and institutional and

CULTURAL FORCES HAVE SHAPED OUR INCREASINGLY COMPLEX AND INTER-CONNECTED MODERN WORLD,

AS WELL AS GAIN THE SKILLS THEY WILL NEED TO ARTICULATE SIGNIFICANT HISTORICAL QUESTIONS, FRAME 

HYPOTHESES, GATHER EVIDENCE, LOOK FOR PATTERNS AND RELATIONSHIPS, EXPLORE ALTERNATIVE METHODS 

AND INTERPRETATIONS, AND ARTICULATE SUBSTANTIVE ARGUMENTS AND CONCLUSIONS CLEARLY AND
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Information and technology are vitally important to  today' s organizations and are 
TRANSFORMING HOW  THEY OPERATE. INFORMATION TECHNOLOGY PROFESSIONALS WORK IN ALL INDUSTRIES 
AND DEAL WITH INFORMATION, HARDWARE, SOFTWARE, NETWORKS, THE INTERNET AND MANY OTHER / 

APPLICATIONS THAT ARE AVAILABLE NOW  OR MOST IMPORTANT, THOSE THAT WILL BE DEVELOPED IN THE 

FUTURE. A  DEGREE IN INFORMATION TECHNOLOGY FROM St . FRANCIS COLLEGE PREPARES STUDENTS 

TO FUNCTION AS INFORMATION AND KNOWLEDGE PROFESSIONALS IN A WORLD THAT IS CONSTANTLY 

TRANSFORMED BY TECHNOLOGY.

M anagement is the organizational process that all professional organizations rely on to  conduct 
THEIR DAY-TO-DAY FUNCTIONS, AS WELL AS PLAN FOR SUCCESS IN A RAPIDLY CHANGING COMPETITIVE AND 

TECHNOLOGICAL ENVIRONMENT. MANAGEMENT MAJORS AT St . FRANCIS COLLEGE LEARN THE CRITICAL THINKING 

NEEDED TO SUCCESSFULLY MARKET A NEW PRODUCT, PLAN FOR STRATEGIC ACTIONS IN THE MARKETPLACE, MANAGE 

THE HUMAN, PHYSICAL, AND FINANCIAL ASSETS NECESSARY TO ATTAIN COMPANY OBJECTIVES, AND MEASURE THE 

RESULTS ACHIEVED. M A N Y  COURSES HAVE INDIVIDUAL AND GROUP PROJECTS WHERE STUDENTS ARE REQUIRED TO 

WORK ON REAL BUSINESS PROBLEMS, AND DISCUSS AND DEFEND THEIR PROPOSED SOLUTIONS JUST AS THEY MIGHT 

IN AN ACTUAL BUSINESS SETTING. As A MANAGEMENT MAJOR, YOU WILL EXPLORE CURRENT TECHNIQUES FOR 

THE MANAGEMENT AND OPERATION OF SMALL AND LARGE BUSINESS ORGANIZATIONS, INTERNATIONAL COMPANIES, 

GOVERNMENT AGENCIES, AND NON-PROFIT INSTITUTIONS. Y O U  WILL DEVELOP THE ABILITY TO INTERPRET BUSINESS 

DATA AND CREATE, USING COMPUTER APPLICATIONS AND QUANTITATIVE TECHNIQUES, EFFECTIVE SOLUTIONS TO

BUSINESS PROBLEMS.


