CLASS-BREAK SNACKS were dispensed by machines in the Monsignor THE SWEETHEART CONTEST was revived this year by
Kelly Lounge. Here Mike Jewell (left) and Tom Sadler admire the effi- the VOICE. This entrant was eliminated in the final judging.
ciency of the coffee machine.

THE STUDENT ACTIVITIES OFFICE housed the offices of the Student
Council, the newspaper and the yearbook. All worked harmoniously to

keep activities functioning smoothly while respecting the privacy of the
other offices.

WELL-INFORMED STUDENTS are chosen for the positions of leadership
in the student government and publications. The Student Council President
must speak for the entire student body; the VOICE Editor must be on the
alert for information of interest to the students; the Franciscan Editor must
keep his eyes open for good yearbook photographs throughout the year.
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THE OFFICERS of the Business Club are (1st Row) Dominic Molignano, and
Vincent Tizio; (Back Row) Bernard Morgan, Thomas Hassett and Timothy Courtney.

COURTNEY BRIEFS MEMBERS concerning the officers’ plans for guest
S eahkers and also gives details of the members’ trip to the New York Stock
xchange.

TYPICAL SOPHOMORIC HUMOR on the part of Joe Desidue draws
reactions ranging from tolerant smiles (Vinny Emilio and John Adams
in the first row) to quizzical disgust (Dave Boland on the left end of
the last row).

PONDERING THE WORTH of President Courtney’s remarks, Brother
Cormack and Dominic Molignano wonder if cycle repetition in business
is any criterion for positive conclusions.

Business Club

BUSINESS CYCLES, buying trends, price scales,
economic stability . . . these are the things the
Business Club members are concerned with. They
follow their interest through research into the hows
and the whys of the New York Stock Exchange,
through study of government-published statistics,
through lectures by prominent businessmen and
through reports on current averages and business
publications. While the Business Club was plagued
this year by problems of reorganization and mem-
bership, still the members strove to utilize its
possibilities to prepare themselves for their even-
tual careers in the world of business by familiarizing
themselves beforehand with the cycles in which
it moves.

MEMBERS INCLUDE (1st Row) John Adams and Ronald
Langell; (2nd Row) Ken Cummings and Vincent Chianese; (3rd
Row) Gene Celia, Mike Gagliardi and John Aversa: (4th Row)
Bill Callaghan, Joe Harte and Jim Hudson. Although the club
has a large membership, cancellation and previous commitments
by speakers has kept activity at a minimum.



